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Thielmann Consulting

Sales opportunities without any media discontinuity
for companies selling B2B products

Recommended software solution to optimize
your fair lead processes and sales revenues

v’ integrated trade fair lead management or POS scenarios
v

v
v

... in cooperation with entergon GmbH & Co. entercon

PASSION IN PROCESS
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Thielmann Consulting

Process optimization on your booth by entergon Suite - Show

Integrated Fair Lead Mgmt Professional Lead Nurturing

Automatisation of dialog marketing processes

Fast & intuitive lead capturing and
processing at your fair activities z.B. by Eloqua, Evalanche, Hubspot, Marketo,
Pardot efc.

CRM-/
Marketing

Automafi B —
enfergon Suite - SHOW / KIOSK sromdation Tele entercon

marketfing PASSION IN PROCESS

Identification & qualification of
B2B website visitors

Campaign lead
Company Lead management Scoring
detecfion reporting Letter mailing

CRM-/

Lead campaigns and e-mailings | YRS
Automation .
Dialog (E-Mcu.l-)
Marketing § Response Marketing

Campaigns Analytics Avtomation

e.g. by Evalanche, Marketo, Pardot eic.
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Thielmann Consulting

KPIls entergon GmbH & Co. KG - entergon Suite, applications SHOW/KIOSK

* founded at the 01.06.2012, 30 employees work for entergon (2020-01-15)

* around 400 el.Mobile international clients, u.a. (selection) of the industries Automation,
Automotive, Electro, IT, Measurement, Pharma and Services

* In the past use at over 4.00 fairs and events

* more than one million captured leads

* in more than 30 countries on the continents Asia, Europe and the Americas in use

* one of the experienced vendor in the segment of mobile lead capturing (since 2012)

* conceptual baseis founded on a long-lasting experience on CRM systems (interfaces to most
of the common CRM systems as MS Dynamics, Salesforce, SAP C4C, Sugar CRM, ...

* Integration of existing customer data base or product data base (MS Dynamics, Salesforce,
SAP C4C, Sugar CRM, ...)

* Integration of Badge Code systems (ATC, CompuSystems, Experient, ...)

* direct mailings of Follow-up-mails (after a synchronization with the middleware)

* Integration with email marketing and marketing automation solution (e.g. Marketo, Pardot,...)
* Platform-spanning solution for iOS, Android and Windows mobile, too entercon
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Selected entergon customer
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Thielmann Consulting

SHOWY/KIOSK | Backend: Integrated lead capture management

Real-time Datenmapping & Synchronisation mit CRM und Marketing Automation Losungen

44 Microsoft Dynarrics CRM Martio Bater @
CRM » CROSSMEDIA » DIALOG Messe | Hinzifgen assé MesselEadDev o
# W 2 == # o Neu | Kunden Zusammenarbeit | Marksting | Vertrieh | Service COSMIC | Reporting | Einstellungen l I | @spechemundnes % [aFregabe. @
: i = L i Deaktivieren > Link srer '-g
b ¢ r'lle:fe Puick - DT GmbH > Hibm > Speichern Spelcnern una Zuweisen Warkfiow Distog Eercht
o sehlieBen X Loschen @] Unk per E-Madl senden  ausfuhven starten  austihren -
=n Messe Erfassung
- = — Speichem Zusammenarbeiten Prozes Daten
RSk E Manii | [ Speichern | [ Kopieran {Zwischerablage) | [0] W] @
Informationen : M
a Aligemein ["; s Messen v ®
15] Katerder Firma Person o Lead 165 | Bau 2013 | Demobogen 1
r; A . Personendaten
- Hurdertyp Erdrute=r - O | Kontaktdaten Firma wurde hiermst ...21.05.2013 Kontakt wurde hier... Geandert von B Martin Saier
[F] Marketing-Kaimngar Hontaktsprad Dimutsch - O Qualifaierung
Potenzial
T, Kampagnan RN 4 Allgemein
Newsletter Permission v | @ Notizen & Aktionen
Anhange . . v -
S | Opporturities Orlire Marketing Parmission | O Name Lead 165 | Bau 2013 | Demobogen 1 Besitzer £ vomame Nachname =
DOfffine Permiss -8 - Verknupfte Fiema i3 ttem Industrietechnik Gmbh @ Verknipfter 2
i 3 oo Kontakt
Fhore Permissizn - |0 .
— 4 Aligemein Verknupfter Lead Jwe Gebhardt v |
Srarzte Bavzuliztzr=r -] 5 Aktwititen
F Akt
3 Newen Tab 8ffnen Entscheifungszeitaum < 3 Monats ~ | & & Geschlossene Aktivita..
o Quisk Lnks 2npassen Tarmirversictarueg O A Uberwachungsverlauf
Mmsse Angebot bis: = P Anrede Herr Position Dwpl.-Ing.Lestung Digitale Medien/Head of Dsgital !
. =h Snalyse Infomaterial zussnden: M G Workflows Ted frong
Notizen Tast izl Dialegstzungen Vorname Uwe
o Verlauf . Nachname Gebhardt
= Ertazsar M Must=rmann
Mazz= ProdukiSensoren ™
Firman Produktimsturen (| 3 . ~
ey Fal il Al ¥ e
i Sy elefon 49 2103 96 70 555 E-Mail u.gebhardt@item24.com
G - —_ geschattiich)
— InfoSenscren
(] M TfoChemis ivePrathukte ™ Telefon (mobif) 49176 143 360 45 Fax 49 210398 70 579
= URL
Ubergeordnete Daten | Abh Daten
Masse Erfassung
Stefan Mihm

.l’"
O1ce.com e pardot Market0®

s

LANCHE

(MMl MARKETING SOLUTION

- “.Microsoft Dynamics CRM od

ORACLE _
Aurea Hubsﬁﬁt cieseL. W SUGARCRM. eloquo

Marz 2020 / LT




K

Thielmann Consulting

SHOW/KIOSK | Backend: API Customizing Marketing Automation *)

Fragebogen Suchen Feld | ID: 4317

1_ThielCon-2018-kurz H Allgemein
Master data

NCHE Obersetzungen

il Qualification EMAIL MARKETING SOLUTION

4 || Potential Lead Management

= - 2 Optionen
Losungen im Einsatz

Welche Systeme (CRM, E-Mail) Export
4 Interessiert an Losung(en)
none
Lead campaigns

Evalanche
Lead Capture fairs

Marketing Automation Evalanche Pool Feld Evalanche Pool Feld - Overall
Online-Berater INTEREST INTEREST
Oppt Mgmt indirect Sales

Questionnaire Search Field | ID: 15471

elcqucu

Automatica 2018

4 Master data
4 Lead Qualification
Requested Service

Please select
AEC - Architecture
AEC - Construction
AEC - Engineering
AEC - Facility Management
AEC - Heritage

Field
Industry

") Screenshot precessor backend
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SHOW, one application of entergon Suite
integrated contact management on fairs, as e-Kiosk or at POS

eeeeeeeee
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entercon
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SHOW/KIOSK | Frontend - Views of Content-Assets inkl. shopping cart

Loy
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Tiefgaragentorantriebe Hof- und AuBentorantriebe

Keen ernsel

o

Funktechnik: Sender Funktechnik: Funkempfanger Smart Home
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FARO® TracerS| Laser Projector
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FARO® Cobalt Array Imager - FARO TracerM Laser Projector
=
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SHOWY/KIOSK | Frontend - Integration of web services (e.g. digital assistant)

Example of an
Com Center ' integrationof a

PRINTER FINDER — digital assistant as
Lutz Thiel :
@ uz , le Vmann Which one is for you? It's easy to —— eXternaI Web service.

find the printer of your choice with
the Epson Printer Finder.
General

What will be your estimated monthly print volume?

Demo —

800 10000+

Sommer Showcase Looking for a home inkjet printer? See the full range of Epson's home inkjet printers here.

)

Com Center
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entergon Suite - SHOW: Frontend - Onboarding & briefinginthe ComCenter

Com Center

Allgemeines

Lutz Thielmann

Kunde demo

Allgemeine Messeinformationen

In unserem Bestreben, einen professionellen Auftritt zu bewahren, bitten wir euch um eure
Mitarbeit bei der Einhaltung folgender Punkte:

Allgemein + Keine Handys und Laptops am Stand (auBer im Kundengesprach)
» Bevor ihr den Stand verlasst, informiert bitte einen Kollegen

_ » Speisen und Getranke sollten nicht am Stand verzehrt werden
@ Aligemeines + Essollten keine Kaffeetassen, Getrankedosen oder andere Abfalle auf dem Stand liegen.
Wenn du etwas siehst bitte wegraumen

« Der Stand ist auBerst begrenzt. Es ist strengstens verboten, Aktentaschen,
Computertaschen oder ahnliches mitzubringen

i Messen 2019

¥ Social Media
Tipps zur Kommunikation am Messestand Som Carter Secipeae

Demo Der erste Eindruck zahlt Aktualisieren
Sympathie bereits vor der Kontaktaufnahme erzeugen: Offene Korg 2
Arme und Hande), Augenkontakt, Kopfnicken, natirliches Lacheln Lutz Thielmann
« Selbstsicherheit als Basis fur ein gutes Messegesprach: Blickkontakl Kunde demo Q Sucher
erhalten, fester Stand, freie Hande, Gesten uber der Gurtellinie, kraf
‘&% Standpersonal + Bleibenden Eindruck hinterlassen
+ Langsam sprechen

Py ~
m Informationen

« Informationen strukturieren, z.B. mit Aufzahlungen - Erlauterunger X
Bildern, Geschichten, Beispielen A” emein Lutz Thielmann
Sommer Showcase g & Geschaftsfuhrung
& iioiatiei Notfallkontakte P Allgemeines Q Mavtin Baicr
Bx o cvar dnaresiat Sales / Martin Baier: Datenschutz / Marcel Die; . o Mepaghararmss
= 2RRITRIREAN Mobil: 015140061289 Mobil: 061759499129 § Messen 2019
E-Mail: martin.baier@entergon.de E-Mail: marcel.dietz@ente
Apple Bergwerk
IT / Julian Serfas: # Social Media ) PP 9
i A )
Home | eac bersicht Content Com Center Marcel Dietz
D Project & Business Process Manager / Interner Datenschutzkoordil
emo
@ Informationen Dennis Dorr

i& Standpersonal Jan Lehnhauser

Software-Entwickler

©0 9

Marz 2020 / LT




Q‘o

Thielmann Consulting

SHOW/KIOSK | Integrated lead capture management - Live reporiing
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ead status overview
= Leads by date
= Contact persons (date)

Leads by date

= Contact persons (region)

Attention!

Reports are based on saved
but net necessarily verified
leads.

Potential — Conversion time: < 3 months (16) 7|
|
/‘ Potential — Decision period: Please select (343)

Potential — Decision period: < 3 months (20) 1: |

Potential — Expected project size: 50_000 — 100_000 EUR (14) &

Potential — Expected project size: < 50.000 EUR (24) |'r_ ‘
Potential — Installed base: Chemical products (41) |

| " Potential - Conversion time: Please select (

Questionnaire reports

Fair

Please select =l
Potential — Installed base: Armature (108)
Attention!

Reports are based on
successfully verified leads.

Potential — Installed base: Cooling device (181) !

Each uni tact Potential — Installed base: Sensors (269)
e ot perzen (269) Potential — Expected project size: Please select (331)

of a lead counts,
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SHOW/KIOSK | Backend: Configuration of questionaire, or via per Excel

entercon i S
W — -
:= Formular ouaiesn
PASSION IN PROCESS
Aligemein Struktur Apr Ber U nuNge Weiterleitung ormularaktioner Kon to Zuordnung
Kategorie | ID: 24 @ Speichern
2 t
Allgemein
v Durable Show
v kte X Allgemein
v Person 1 Neme eihe e
> - f y v v
> P
7 t > Ubersetzungen
Y Person 2 Name t Na 5 Na - :
Formulare > Persor ualifizierung alifica yualifica
> Firmenprof
A B c o E F X L M N o P Q R
- v Qualifizierung —
= 1 - Intern - Intern - Intern - Intern - German ( - English Kat - Icon Feld - Typ Feld - Star Feld - Kontakt Feld - Optionsliste Feld - Zeile Feld - Spalted - Rei
et 2 Master data Stammdaten Moster dats Person
> ter 3 Person 1 Person 1 Person 1
4 QR Code QR Code QR Code Scanner (QR,EAN-13,EAN-8,C 1 6 2 2
) Notiz s Mobid Mol Mobil Texteingabefeld Mobil 1 6 1 1
e t - 6 Bestandskundensuche Bestandskundensuche Customer search Datenbanksuche 1 1 1 1
. 7 URL URL URL Texteingabefeld URL 1 1 2 7
> 8 E£-Mall E-Mail E-Mad Texteingabefeld  E-Mal 1 6 2 1
9 Fax Fax Fax Texteingabefeld  Fax 1 5 2 1
> 10 Telefon Telefon Prone Texteingabefeld Telefon 1 5 1 1
o > 11 Adteung Abteding Department Texteingobefeid  Abteilung 1 4 2 1
=3 12 Position Position Postion Textengebefeld  Position 1 4 1 1
13 Nechname Nachname Last name Texteingebefed  Nechname 1 3 1 2
14 Vorname Vorname First name Texteingabefeld  Vorname 1 3 1 1
15 Trel Tel Title Texteingabefeld Tiel 1 2 2 1
o ¢ 16 Anrede Anrede Salutation Oropdown Anrede 1 2 1 1
o 17 Bitte auswahien Bitte auswahien Please select
18 Herr Herr Mr.
19 Frau Frau Mrs.
20 Vistenkarte Vistenkarte Business Card Vistenkarte 1 1 1 2
21 nz nz Zip code Texteingabefeld PLZ 1 1 2 4
2 ort ort City Textengabefeld  Stadt 1 1 2 5
23 Land Land Country Dropdown Land 1 Countries 1SO 3166 1 2 6
24 Frma Firma Company Textengebefeld  Fema 1 1 2 1
2s Strale Strabe Stroet Textengabefeld  Strale 1 1 2 2
26 Hausnummer Hausnummer Hausnummer Texteingabefeld  Hausnumm. 1 1 2 3
Y i 27 Data protection 1 Datenschutz 1 Data protection 1
Hallo martir 28 Unterschrift Unterschrit Signature Unterschrift 3 1 2 1
R 29 Hinwels Hinwes Note Hinwels o 1 1 2
30 Enverstandnis Einverstandnis Permission Checkbox Group L 1 1 1
31 Newstecter Newsletter Newslatter
32 Werbe E-Mais Werbe E-Mais Promotional emaids
33 Telefon Teiefon ane
34| Fax Fex Fex [ 3|
35 sMs sMs sMs
36 Qualification Qualfizierung Qualification Options
37 Potential Lead Management Potenzial Lead Management  Potentisl Lead Management
38 Project in plsn Konkretes Projekt? Project in plan? Toggle Swich (3a/Nein) 0 2 2 1
39 Ussungen Im Einsatz Lsungen Im Einsatz Installed solutions Checkbox Group 2 1 1
40 CRM-System CRM-System CRM-System
a1 E 9 E 9 E 9
42 Lead " L h
43 Lead capture fairs Messeieadertassung Lead capture fairs
44 Merketing Automation  Marketing Automation Marketing Automation
4s Online-Berater Onine-Berater Onine-Berater
46 Product Product
47 Webseten-Tracker Webseten-Tracker Webseiten-Tracker
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SHOW/KIOSK | Integrated lead capture management — CMS editor
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entergon Suite - Price indication for the applications SHOW and KIOSK

by # of fairs

by # of users

by # of devices

& by # form activities und by # usage

" ii feel you

application SHOW

application KIOSK

APl CONNECT
EXPORT

ABILITY OF
INSTANCES

Setup /

Setup / .

Marz 2020 / LT

APl CONNECT
MARKETING
AUTOMATION

APl CONNECT APlI CONNECT INTEGRATED
LIVE-ACCESS BATCH CODE DATA BASE

Setup / Setup / Setup /

INTEGRATION
THIRD PARTY-

APPLICATIONS entergon Suite,

moduls

entergon Suite, basiclicence cost

Setup on-time setup cost
monthly cost(SaaS)
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entergon Suite - Roadmap view applications 2019-2021

+ SHOW February 2020
Fair lead management

+ KIOSK April 2020
Interactive touch solution
for infotainment/self service

+ EVENT September 2020
Event and attendee management

t+ SALES January 2021
Mobile app for multimedia field service support

One suite, unlimited solutions entercon

PASSION IN PROCESS
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Case Study | KUKA Roboter GmbH

Customer

= KUKA robot produces and sells industrial robots and automated production solutions
for the automotive, medical and solar technology as well as the aerospace industry
(7,500 employees worldwide).

Requirements

= Cross-platform, offline-capable application

Lead capturing & presentation ability in one single app
Easy distribution of international leads

Avoidance of media breaks

Live Reporting

Customer Benefits

" |ncrease image by digital lead capturing

" [ncrease the conversation efficiency by
presentation options

= Time savings in the delivery of KPI's

= Faster follow-up by the sales team due to
fast lead routing to CRM

Marz 2020 / LT page 16
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Case Study | Agilent Technologies Sales & Services GmbH & Co

Customer

= Developer, manufacturer and supplier of equipment, systems and solutions in the
areas of measurement and testing technology, electronics and medical electronics
(19,000 employees worldwide)

Requirements

= Automating of both paper and mobile lead capturing on 500 events worldwide
= Plug & play solution for both paper and mobile solution
= Customizing flexibility

Intuitive user interface of the mobile app _

EXPANDING

Customer Benefits . SOLUTIONS _ &~
= Resources saving by automatically lead Faom — '
capturing of paper-based questionnaires
= Shortening of reaction time after the event

= High acceptance based on ease of use
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Case Study | item Industrietechnik GmbH

Customer

= Global developer and supplier of the MB Building Kit System for industrial applications
in the fields of engineering (400 employees).

Requirements
Central lead capturing, decentralized distribution of leads
100% integration to Microsoft Dynamics CRM
Direct follow-up activities

Flexibility in the trade fair questionnaire design

Customer Benefits

=  Accelerated deployment of leads to sales team

= Seamless & consistent trade fair communication

= Reduction of information loss

= Avoidance of incomplete data by mandatory
fields

= |mproving corporate image
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Thank you!

”
K
Thielmann Consulting

Thielmann Consulting - Lutz Thielmann
Marketing & Sales Consulting

Tel. +49 173 835 9775
lct@thielmann-consulting.de
http://www.thielmann-consulting.de
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